
UNIT-5:TECHNOLOGICAL ENVIRONMENT 

[SEMISTER III] 

Technological environment refers to the state of science 

and technology in the country and related aspects such 

as rate of technological progress, institutional 

arrangements for development and application of new 

technology, etc. 

 

 

 Concepts of technological environment: 

1. Technological environment is a component of macro 

or indirect action environment. 

2. Technological environment changes very fast. 

3. Technological environment affects the  manner in 

which the resources of the economy are converted 

into output. 

4. Technological environment is self reinforcing. An 

invention in other places. 

 

 



Online channels- 

Online marketing is the practice of leveraging web-based 

channels to spread a message about a company’s brand, 

product, or services to its potential costumers. The 

mentioned techniques used for the online marketing 

includes email, social media, display advertising, search 

engine optimization, Google AdWords and more. The 

objective of marketing is to reachpotential customers 

through the channels where they spend their time reading, 

searching, shopping, and socializing online. 

 

E-commerce 

E-commerce is the activity of electronically buying or 

selling of products on online services or over 

the Internet. Electronic commerce draws on 

technologies such as mobile commerce, electronic 

funds transfer, supply chain management, Internet 

marketing, online transaction processing, electronic 

data interchange (EDI), inventory management 

systems, and automated data collection systems. E-

commerce is in turn driven by the technological 
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advances of the semiconductor industry, and is the 

largest sector of the electronics industry. 

Modern electronic commerce typically uses 
the World Wide Web for at least one part of the 
transaction's life cycle although it may also use other 
technologies such as e-mail. Typical e-commerce 
transactions include the purchase of online books 
(such as Amazon) and music purchases (music 
download in the  

form of digital distribution such as iTunes Store), and 
to a less extent, customized/personalized 
online liquor store inventory services.[1] There are 
three areas of e-commerce: online 
retailing, electronic markets, and online auctions. E-
commerce is supported by electronic business.[2] 

 

E-commerece in India 

India has an internet users base of about 475 million 
as of July 2019, about 40% of the 
population.[1][2] This number is expected to be 627 
million by the end of 2019.[3] Despite being the 
second-largest user base in world, only behind 
China (650 million, 48% of population), 
the penetration of e-commerce is low compared to 
markets like the United States (266 million, 84%), 
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or France (54 M, 81%), but is growing, adding 
around 6 million new entrants every month.[4] The 
industry consensus is that growth is at an inflection 
point.[5] 

In India, cash on delivery is the most preferred 
payment method, accumulating 75% of the e-retail 
activities.[6] Demand for international consumer 
products (including long-tail items) is growing faster 
than in-country supply from authorised distributors 
and e-commerce offerings. 

In 2017, the largest e-commerce companies in India 

were Flipkart, Amazon, Myntra, and Snapdeal.[7] In 

2018, Amazon beat Flipkart and was recorded the 

biggest ecommerce in india in terms of reveneue. 

 

Online banking- 

Online banking allows a user to conduct financial 
transactions via the Internet. Online banking is also 
known as internet banking or web banking. 

Online banking offers customers almost every 
service traditionally available through a local branch 
including deposits, transfers, and online bill 
payments. Virtually every banking institution has 
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some form of online banking, available both on 
desktop versions and through mobile apps. 

 

Online services- 

An online service refers to any information and 

services provided over the Internet. These services 

not only allow subscribers to communicate with each 

other, but they also provide unlimited access to 

information. Online services can range from simple 

to complex. A basic online service may help 

subscribers gain needed data through a search 

engine, while a complex one might be an online 

mortgage application from a bank. Online services 

may be free or paid. 

 

Advantages of online services 

 global access, 24 hours a day, 7 days a week. 

 improved client service through 
greater flexibility. 

 cost savings. 

 faster delivery of products. 

 increased professionalism. 
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 less paper waste. 

 opportunities to manage your business from 
anywhere in the world. 

 

 

Franchise business- 

A franchise business is a business in which the 

owners, or "franchisors", sell the rights to their 

business logo, name, and model to third party retail 

outlets, owned by independent, third party operators, 

called "franchisees". Franchises are an extremely 

common way of doing business. In fact, 

it's difficult to drive more than a few blocks in 

most cities without seeing a franchise business. 

Examples of well-known franchise business models 

include McDonalds, Subway, UPS, and H & R Block. 

In the United States, there are franchise business 

opportunities available across a wide variety of 

industries. 

 

 

Question- 



1. Define Technological Environment. 

2. Write any three concepts of technological 

environment. 

3. What are Online Channels? 

4. What is Online banking? 

5. What are Online Services? 

6. Write the advantages of Online Services. 

7. What are Franchise Business? Give any two 

examples . 

8. What is E-commerce? 

9. Explain the condition of E-commerce in India. 


